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From 2000 to 2005, 
nursery sales grew by 
34%, landscape sales 
grew by 69% and retail 
sales grew by 91%.

F l o r i d a’ s  N u r s e r y  &  La  n d s c a p e 

I n d u s t r y  c o n t i n u e s  t o  p r o v e  big  e c o n o m i c  i m pa c t

Florida’s nursery and landscape industry encompasses a 

wide range of businesses, including nurseries and greenhouse 

growers; lawn and garden suppliers; equipment manufacturers; 

landscape design, installation and maintenance services; lawn 

and garden stores; and other retail establishments selling plants 

and related lawn and garden goods.  Florida is a leading state, 

ranked second only to California in the US in terms of overall 

industry value.  Nursery crops are one of the largest agricultural 

commodity groups in Florida, along with fruits, vegetables and 

forest products.  This study, utilizing 2005 data, shows significant 

growth for Florida’s nursery and landscape industry since its last 

analysis in 2000.
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as well as the Tampa Bay Wholesale Growers

In 2005, total sales by Florida nursery, landscape service firms 

and horticulture retailers were $15.2 billion.  Sales skyrocketed in 

comparison to sales in 2000, growing by 54%.

Business Sales

G a r d e n  C e n t e r  R e t a i l  S a l e s

L a n d s c a p e  S a l e s

Nu  r s e r y  G r o w e r  S a l e s

6 . 9 7 1

5 . 2 5 5

3 . 0 0 7 	

S e g m e n t S a l e s  ( $ b ) 	

T o t a l $15.23 billion

$15.2 billion!
T o ta l  S a l e s  f o r  F l o r i da  ’ s  N u r s e r y  &  Lands     c ap  e  Ind   u st  r y :
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Sales of specific nursery products and services show the largest 

selling crops were shrubs ($578 M), representing 19% of total nursery 

sales, followed by tropical foliage ($437 M), representing 14% of 

total nursery sales and deciduous trees ($389 M), representing 13% 

of total nursery sales.

Nursery Product  
& Service Values
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S h r u b s

T r o p i c a l  f o l i ag  e

d e c i d u o u s  t r e e s

t u r fg  r a s s

l i n e r s

p o t t e d  f l o w e r i n g  p l a n t s

pa l m s

e v e r g r e e n  t r e e s

f l o w e r i n g  t r e e s

Cut foliage or flowers

G r o u n d  c o v e r s

O t h e r  p l a n t s

1 9 . 2 % 	

1 4 . 5 % 	

1 2 . 9 % 	

1 0 . 2 % 	

9 . 9 % 	

9 . 3 % 	

7 . 3 %

4 . 9 % 	

4 . 4 % 	

3 . 2 % 	

2 . 2 % 	

1 . 8 % 	

$ m i l l i o n 	 0 	 1 0 0 	 2 0 0 	 3 0 0 	 4 0 0 	 5 0 0 	 6 0 0

Nursery Growers

5 7 8 	

4 3 7 	

3 8 9 	

3 0 7 	

2 9 7 	

2 8 1 	

2 2 0

1 4 7 	

1 3 3 	

 9 6 	

 6 6 	

 5 4 	

Sales ($M) Percent of 
total

t o t a l  s a l e s 1 0 0 % 	3,007

La  n d s c a p e  i n s t a l l a t i o n

La  n d s c a p e  m a i n t e n a n c e

La  n d s c a p e  d e s i g n

O t h e r  l a n d s c a p e  s e r v i c e s

4 6 . 6 % 	

3 0 . 1 % 	

9 . 7 % 	

1 3 . 6 % 	

9 . 9 % 	

$ Mi  l l i o n 		  0 	 5 0 0 	 1 0 0 0 	 1 5 0 0 	 2 0 0 0 	 2 5 0 0

2 , 4 5 1 	

1 , 5 8 2 	

 5 0 9 	

 7 1 4

2 9 7 	

Sales ($M) Percent of 
total

t o t a l  s a l e s 1 0 0 % 	5,255

L i v e  p l a n t s

La  w n  a n d  ga  r d e n  s u p p l i e s

H o r t i c u lt u r a l  h a r d  g o o d s

O t h e r  r e t a i l  g o o d s

3 9 . 5 % 	

3 0 . 8 % 	

1 0 . 9 % 	

1 8 . 8 % 	

9 . 9 % 	

$ Mi  l l i o n 		  0 	 1 0 0 0 	 1 5 0 0 	 2 0 0 0 	 2 5 0 0 	 3 0 0 0

Garden Center Retailers

2 , 7 5 2

2 , 1 4 4

7 6 2

1 , 3 1 2

2 9 7 	

Sales ($M) Percent of 
total

t o t a l  s a l e s 1 0 0 % 	6,971
Q U I C K 
fa c t sQ U I C K 
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Palms are a major 
Florida specialty plant 
product, representing 7% 
of Florida’s total nursery 
sales. Native plants 
represent 10.5% 

Landscape Services



Total direct employment of Florida’s nursery and landscape 

industry is nearly 294,000 jobs, while the industry’s total 

employment impact is nearly 319,000 jobs.

Impact on Florida’s 
Employment

Florida’s top 15 counties for employment impact, in order, are: Miami-Dade, Palm Beach, Orange, 

Hillsborough, Broward, Duval, Volusia, Lee, Pinellas, Lake, Polk, Collier, Seminole, Sarasota and Leon.

S e c t o r 	 f u l l - t i m e  j o b s 	P a r t- t i m e  j o b s  	T  o t a l  j o b s

Florida Environmental Horticulture Industry Employment

The total output or revenue impact of Florida’s nursery 

and landscape industry for 2005 soared to an estimated 

$12.63 billion.

Impact on Florida’s 
Economy

Total Economic Impacts of Nursery & Landscape in Florida

( $ M ) ( $ M ) ( $ M ) ( $ M )

Florida’s top 15 counties for sales, in order, are: Miami-Dade, Palm Beach, Orange, Hillsborough, Broward, 

Duval, Volusia, Lee, Pinellas, Lake, Polk, Collier, Seminole, Sarasota and Leon.

N u r s e r i e s  	 2 5 , 6 5 9 	 8 , 7 7 6 	 3 3 , 4 3 5

La  n d s c a p e 	 5 9 , 5 1 3 	 2 8 , 4 0 2 	 8 7 , 9 1 4

R e t a i l e r s 	 1 0 5 , 2 1 2 	 6 6 , 6 1 7 	 1 7 1 , 8 3 0

t o t a l 	 1 9 0 , 3 8 4 	 1 0 3 , 7 9 5 	 2 9 3 , 1 7 9

Sector	Ou tput	J obs	 Value-Added	L abor Income	 Indirect Tax

N u r s e r i e s 	 4 , 7 6 8 	 5 3 , 5 5 1 	 3 , 9 7 7 	 1 , 8 4 8 	 1 2 5 . 4 

La  n d s c a p e 	 5 , 2 7 3 	 8 8 , 0 7 3 	 2 , 7 1 8 	 2 , 1 6 1 	 9 3 . 2 	 

R e t a i l e r s 	 2 , 5 9 6 	 1 7 6 , 9 4 9 	 1 , 9 5 2 	 1 , 1 8 0 	 3 3 0 . 2

t o t a l 	 1 2 , 6 3 7 	 3 1 8 , 5 7 3 	 8 , 6 4 7 	 5 , 1 8 9 	 5 4 8 . 8

% i n c r e a s e 
f r o m  2 0 0 0  
t o  2 0 0 5 	 + 3 8 % 	 + 7 0 % 	 + 3 5 % 	 + 2 7 % 	 + 1 9 %

� �

From 2000 to 2005, 
total employment 
impacts increased by 
131,000 Florida jobs.

Q U I C K 
fa c t s

Total wages paid in 2005 
were $4.48 billion.

77% of nursery jobs, 68% of 
landscape jobs and 61% of 
horticulture retail industry 
jobs are full-time positions.
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( $ M )

Florida’s 67 Counties

�

County Sales and Employment for all sectors: nursery growers, landscape and garden center retailers

County	T otal Sales	E mployment Impact	

County	T otal Sales	E mployment Impact	

A l a c h u a 	 2 8 2 . 9 	 6 , 5 0 9 

Ba  k e r 	 1 8 . 9 	 4 6 2

Ba y 	 9 9 . 7 	 2 , 1 2 7

B r a d f o r d 	 1 2 . 0 	 2 9 1

B r e va r d 	 3 1 9 . 4 	 7 , 0 8 6

B r o w a r d 	 9 0 3 . 3 	 1 8 , 1 5 7

Ca  l h o u n 	 1 1 . 1 	 2 7 7

C h a r l o t t e 	 9 7 . 9 	 2 , 1 9 7

C i t r u s 	 5 7 . 8 	 1 , 2 1 9

C l ay 	 1 3 1 . 4 	 3 , 0 9 8

C o l l i e r 	 4 2 6 . 8 	 9 , 0 3 0

C o l u m b i a 	 4 3 . 5 	 1 , 0 4 3

D e S o t o 	 6 6 . 2 	 1 , 5 0 7

D i x i e 	 5 . 1 	 1 2 5

D u va l 	 5 8 1 . 9 	 1 1 , 7 6 8

E s c a m b i a 	 2 6 5 . 1 	 6 , 1 9 3

F l ag  l e r 	 9 1 . 5 	 1 , 9 0 0

F r a n k l i n 	 0 . 4 	 6

G a d s d e n 	 1 8 4 . 2 	 3 , 3 0 4

G i l c h r i s t 	 1 0 . 2 	 2 4 9

G l a d e s 	 5 . 5 	 1 3 1

G u l f 	 1 . 2 	 2 0

Ha  m i l t o n 	 5 . 6 	 1 3 3

Ha  r d e e 	 6 9 . 3  	 1 , 5 2

H e n d r y 	 2 6 . 1 	 6 1 0

H e r n a n d o 	 9 6 . 2 	 2 , 0 3 7

H i g h l a n d s 	 1 5 2 . 6 	 3 , 4 1 7

H i l l s b o r o u g h 	 1 , 0 1 0 . 4 	 2 0 , 4 1 0

H o l m e s 	 1 0 . 6 	 2 5 5

I n d i a n  R i v e r 	 1 1 2 . 1 	 2 , 4 4 0

J a c k s o n 	 3 2 . 5 	 7 5 3

J e ff  e r s o n 	 5 8 . 3 	 1 , 3 2 9

Lafa  y e t t e 	 6 8 . 2 	 1 , 7 2 5

La  k e 	 4 5 8 . 1 	 9 , 8 1 4

L e e 	 5 0 0 . 9 	 1 0 , 1 6 2

L e o n 	 3 2 5 . 4 	 7 , 4 9 9

L e v y 	 3 1 . 3 	 6 9 8

L i b e r t y 	 0 . 4 	 6

Ma  d i s o n 	 3 3 . 5 	 7 8 7

Ma  n a t e e 	 2 4 4 . 4 	 4 , 8 6 9

Ma  r i o n 	 2 5 3 . 8 	 5 , 8 2 7

Ma  r t i n 	 1 5 6 . 0 	 2 , 9 4 4

M i a m i - Da  d e 	 1 , 9 8 1 . 9 	 4 0 , 8 3 7

M o n r o e 	 2 5 . 4 	 4 8 8

Na  s s a u 	 3 3 . 2 	 6 8 4

O k a l o o s a 	 1 2 1 . 9 	 2 , 6 4 9

O k e e c h o b e e 	 3 6 . 9 	 7 9 6

O r a n g e 	 1 , 1 3 5 . 8 	 2 1 , 7 3 3

O s c e o l a 	 1 7 1 . 1 	 3 , 5 1 9

Pa l m  B e a c h 	 1 , 1 8 3 . 0 	 2 3 , 7 7 6

Pa s c o 	 2 3 9 . 7 	 5 , 0 5 5

P i n e l l a s 	 5 8 8 . 9 	 1 0 , 2 0 8

P o l k 	 4 3 4 . 6 	 9 , 5 3 2

P u t n a m 	 6 2 . 5 	 1 , 2 5 0

S t.  J o h n s 	 2 2 6 . 8 	 5 , 3 1 7

S t.  L u c i e 	 2 2 4 . 3 	 5 , 0 2 2

Sa  n t a  R o s a 	 7 3 . 2 	 1 , 5 3 5

Sa  r a s o t a 	 3 6 5 . 3 	 7 , 7 7 6

S e m i n o l e 	 4 2 1 . 3 	 9 , 0 3 1

S u m t e r 	 5 3 . 2 	 1 , 0 9 7

S u w a n n e e 	 6 3 . 7 	 1 , 5 3 5

Ta y l o r 	 1 1 . 6 	 2 7 2

U n i o n 	 6 . 0 	 1 4 0

V o l u s i a 	 5 2 5 . 3 	 1 0 , 4 5 4

Wa  k u l l a 	 8 . 3 	 1 7 8

Wa  l t o n 	 6 4 . 0 	 1 , 4 6 2

Wa  s h i n g t o n 	 1 2 . 0 	 2 8 0

TOTAL     	   1 5 . 2 3 2 	 3 1 8 , 5 7 3

( $ M )

( J o b s )

( J o b s )
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2004 & 2005 brought an unprecedented eight major hurricanes to Florida.  

These storms inflicted damage to infrastructure, caused large crop losses 

and halted business activity throughout Florida.  

Sales by Market Area

Local area is the city or county in which the business is located or within a 50-mile radius.

P e r c e n t  o f  T o t a l  S a l e s

L o c a l  A r e a	

F l o r i d a	

S o u t h e a s t  S t a t e s

N o r t h e a s t  S t a t e s

M i d w e s t  S t a t e s

W e s t e r n  S t a t e s

Ca  n a d a

O t h e r  F o r e i g n  C o u n t r i e s 

3 2 %

2 6 %

1 4 %

1 2 %

8 %

6 %

1 %

1 %

		 0 	 1 0 	 2 0 	 3 0 	 4 0 	 5 0

Nursery Sales by Market Area

Foliage Sales by Market Area

Local Area	

Florida	

Southeast States

Northeast States

Midwest States

Western States

Canada

Other Foreign Countries 

1 3 %

1 2 %

1 3 %

3 0 %

1 8 %

9 %

4 %

1 %

	 0 	 1 0 	 2 0 	 3 0 	 4 0 	 5 0
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g r e e n h o u s e / s h a d e h o u s e

C o n t a i n e r  n u r s e r y

F i e l d  n u r s e r y

	 0	 15,000	 30,000	 45,000	 60,000

Total Acres for Florida Grower Production

t o t a l  A r e a 8 2 , 4 3 6  Ac  r e s 	

9 8 9

5 7 , 8 4 3 	

2 3 , 6 0 4

Estimated Hurricane Losses for 2004 & 2005
Type Loss	  Nursery	L andscape	R etail	 total

C r o p  L o s s e s 	 6 6 0 	 2 7 3 	 1 1 8 	 1 , 0 5 1

S t r u c t u r e  Da  m ag  e 	 1 8 3 	   6 1 	 2 2 1 	    4 6 5 	 

C l e a n - u p  C o s t s 	 1 2 2 	 3 4 1 	 1 4 3 	    6 0 6

t o t a l 	 9 6 5 	 6 7 5 	 4 8 2 	 2 , 1 2 2

( $ M ) ( $ M ) ( $ M ) ( $ M )

	 0 % 	 5 % 	 1 0 % 	 1 5 % 	 2 0 % 	 2 5 % 	 3 0 % 	 3 5 %

Total Length of Business Interruption for 2004 & 2005 Hurricanes

N u r s e r y

La  n d s c a p e

r e t a i l
R e f u s e d  o r  D o n ’ t  k n o w    

4  m o n t h s  o r  m o r e

2  t o  3  m o n t h s

3  t o  4  w e e k s

1  t o  2  w e e k s

a  f e w  d ay s

N o t  a t  a l l

Nursery Business Interruption
6 0 %  o f  n u r s e r i e s  s u f f e r e d  i n t e r r u p t i o n  f o r  3  o r  m o r e  w e e k s .

4 6 %  o f  n u r s e r i e s  s u f f e r e d  i n t e r r u p t i o n  f o r  2  m o n t h s  o r  m o r e .

2 3 %  o f  n u r s e r i e s  s u f f e r e d  i n t e r r u p t i o n  f o r  4  m o n t h s  o r  m o r e .

Q U I C K 
fa c t s

989 acres of Florida 
greenhouse and 
shadehouse represents 
43 million square feet of 
production.

Q U I C K 
fa c t s

Overall, Florida’s nursery 
and landscape industry 
incurred $2.1 billion in 
losses to the 2004 & 2005 
hurricanes.

Sector	L ocal Area	F lorida	N ational	 International

N u r s e r y  G r o w e r s 	 3 2 	 2 6 	 4 0 	 2 

La  n d s c a p e  S e r v i c e s 	 8 6 	 1 3 	 < 1 	 < 1

Garden Center  Reta i lers 	 7 2 	 1 4 	 1 1 	 2



1533 Park Center Drive  •  Orlando, FL  32835
407.295.7994 Local  •  800.375.3642 Toll-free

www. fng la .o rg

Fngla’s mission…
The mission of the Florida Nursery, Growers and Landscape Association 
is to enhance its members’ business success through political leadership, 
education, marketing, research, certification and services.

Fngla’s vision…
FNGLA is the leader of Florida’s environmental horticulture industry and the 
trusted resource for leadership, knowledge, and business services.

Fngla’s value…
The following core principles guide the governance and management of 
FNGLA:
	 •	O rganizational Excellence
	 •	 Member-Focus 
	 •	 Collaboration and Partnerships 
	 •	L eadership in Agriculture 
	 •	 Continuous Improvement 

F o r  a  c o m p l e t e  v e r s i o n  o f  th  i s  e c o n o m i c 

r e p o r t ,  a c c e ss   th  e  f o l l o w i n g :

http    : / / e c o n o m i c i m pa c t . i fas  . u f l . e d u

 

o r  c o nta  c t  A l an   W .  H o d g e s ,  P h D ; 

awh  o d g e s @ u f l . e d u


